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• Introductions: Who, Where, Why
• Review Objectives and 6-week Agenda 
• Overview Presentation of Seven Steps
• Screen Stories
• Writing Prompts 
• Questions

Session 1: What is a Digital Story?
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Session Two Agenda

• C heck In
• R eview S even S teps
• S tory C ircle G uidelines
• G roup S haring



Session Two Goals

• Uncover Y OUR  S tory

• B egin or C ontinue the Writing P rocess

• C onsidering Visuals
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Why We Tell Stories

Personal narrative is simultaneously born out of experience 
and gives shape to experience…  welcome to know ourselves 
as we use stories to apprehend experiences and navigate 
relationships with others.  

Dr. Elinor Ochs
Linguistic Anthropologist, UCLA







Video MontageSingle Photo Photo Montage

Forms of Production

Stills and Video



• Owning Your Insight
• Owning Your Emotion
• Finding A Moment
• Seeing Your Story
• Hearing Your Story
• Assembling Your Story
• Sharing Your Story

Digital 
Storytelling

Seven Steps



As we evolve our lives,our identities 
change, s tudent, profes s ional, parent, 
leader, s age.

E ach evolutionary plateau, leaves  us  with 
new challenges  in framing our lives ’ s tories .

In our s tory work, we are lis tening for the 
s toryteller’s  s pecific  s hift in pers pective.



We want to understand purpose.

Why this  vers ion of this  s tory now?

What does  the mes s age indicate about the 
s takes  of our evolving unders tanding of a 
given experience.

If a s tory can be s tripped down to a s ingular 
ins ight, then what s tays  in the edit becomes  
evident.



We think of our rational minds as 
dis embodied, riding the elephant of our 
emotional bodies .  

B ut when we feel, we inform.  Why we decide 
to tell a s tory and how we tell it,  become ever 
clearer as  we begin to feel it emotionally and 
phys ically. 

As  s torytellers , we learn to trus t the voice in 
our mind-body that s ugges ts  what is  s afe to 
disclos e.



We are making space for safety, but to do 
s o we need to make s pace for bravery.

We support each storyteller in assess ing 
their emotional readines s … in a given 
context, in a given time...to keep the s tory at 
s afe dis tance, or to bring it to their center.

A s tory’s  believability is  in it’s  emotional 
truth.



Stories bring us to a moment of 
reckoning, where change is  
inevitable.

Unlike expos ition, they s how us  the 
how of values  rather tell us  the why. 

Moments  of reckoning occur in time 
and place. S cene is  vital in s tory 
craft.  A character, or characters , in 
action in context at a given time.



Choosing which moment or 
moments  illus trate ins ight defines  the 
s tory's  s tructure.

S ome s cenes  s how caus e and 
effect, they res olve a s tory.  Others  
provoke mys tery, they evolve a s tory.

If you were to make the movie of 
your life, in relations hip to your 
mes s age, what s cene mus t be in it?



BREAK



Our voices are a gift, but many of 
us  view them as  a liability. 
E ncouraging ours elves  to explore 
our voice, our unique way of telling, 
is  at the center of this  practice.

If s ight specifies , sound surrounds .  
When we add layers  of aural 
information, the audience is  
immers ed more fully.

Mus ic and s ound adds  emotional 
depth and complexity.



Those new to the form tend to hear 
a given pop s ong, or lyrical s ong, 
as  a potential s oundtrack, 
instrumental music is  usually best 
underneath the s poken word

If you write your s cript like you 
would s peak to a friend, your 
performance of the text will invite 
connection.  



We dream in technicolor, and we 
des ire to expres s  ours elves  in 
mediums  that give us  the 
immers ive impact of film.

The ubiquity of s creen-bas ed 
culture demands  we expand vis ual 
and media literacies

S equential vis uals , the juxtapos ition 
of images  in time, the edit, has  its  
own grammar and s yntax.



In relationship to text, images can 
complement meaning, or s hift 
meaning. They can have an 
explicit/illus trative relations hip to 
what is  being s aid, or an 
implicit/metaphorical relations hip.

As  will be explored in the Another 
Way of Telling component of the 
course, s tories  constructed firs t 
around a s ingular image, or s mall 
group of images , invite the us e of 
the digital s tory form. 



Love Apples by Denis e G antt

http://www.youtube.com/watch?v=IfinjKHySO0


Two by R evathi B atola

http://www.youtube.com/watch?v=e5ofXkjGuTI


The World Beyond the Microscope by Lee Daniel

http://www.youtube.com/watch?v=iP_OD85bLMU


(Un)Welcome? by E dward

http://www.youtube.com/watch?v=8uEXf-PLB5w


Pacing, allowing a story to breath, 
and progress  as  if there is  a 
lis tener pres ent, is  a critical part of 
narrative des ign. 

Y ou don’t know if a s tory works , 
until you have the whole edit, be 
ready to revis e, and re-think, with a 
full edit done.



Digital stories usually do not have to 
carry the burden of expos ition, of 
context, as  there a few publication or 
s haring opportunities , in which context is  
not already pres ent.

Not all s tories  are for public 
cons umption.  S et limits  and given 
options  for publication.



OwningYour Insight
OwningY our E motions

Finding Moments
(Write in S cenes)

Hearing Y our S tory
S eeing Y our S tory

Assembling Y our S toryS haring Y our S tory

Digital 
S torytelling



Tell a story about..

Write about a time when your life could’ve gone in one of two directions. 

What is the best or worst piece of advice you ever gave someone?

Write about a third place in your life – not your home, not you work – but a third place.

Writing Prompts



1.Why are you telling this story?

2.Why now? What relevance does this story have today?

3.Who is this story for?

Writing Prompts



SESSION TWO
March 22, 2023 • 10 am - Noon (Pacific Time)
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